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1. Introduction 
 
The simple yet profound statement, “I looked at the rose and 
said, ‘Beautiful’, and it became beautiful”, encapsulates a rich 
intersection of philosophical introspection and psychological 
inquiry. This phrase challenges the objectivity of reality and 
elevates the role of perception, cognition, and language in 
shaping human experiences. At its core, it brings 
fundamental question: Does beauty exist independently, or is it 
created through the conscious act of perceiving and labelling?
This conundrum resonates with philosophical idealism, 
phenomenology, and cognitive psychology, all of which seek 
to explore how the mind constructs reality. 
 

2. Philosophical Foundations 
 

The statement epitomizes the age-old philosophical inquiry 
into the nature of reality, perception, and the role of the 
observer in constructing experience. This discourse stands at 
the intersection of phenomenology, constructivism, and 
existential-humanistic philosophy, which serve as the bedrock 
for understanding psychological phenomena on scientific 
grounds. 
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ABSTRACT  

The interrelation between perception and reality has long intrigued philosophers and psychologists 
alike. This discourse, titled “I looked at the rose and said, ‘Beautiful’, and it became beautiful”,
explores the philosophical and psychological underpinnings of how human cognition and language 

construct meaning and beauty. Drawing on phenomenology, constructivism, and positive 
psychology, this paper examines how subjective perception influences aes
Philosophically rooted in the works of Merleau-Ponty and Heidegger, and psychologically supported 
by the theories of cognitive appraisal (Lazarus, 1991) and self-fulfilling prophecy 
the study argues that beauty is not a fixed property but a relational construct that emerges from 
cognitive interpretation and emotional engagement. The role of intentionality in perception is 
highlighted, underscoring the transformative power of language and awareness in defining and 
experiencing the world. By bridging philosophical contemplation with psychological empiricism, the 
paper provides a nuanced understanding of how thought, speech, and consciousness participate in 
shaping aesthetic reality. 
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“I looked at the rose and 
encapsulates a rich 

intersection of philosophical introspection and psychological 
inquiry. This phrase challenges the objectivity of reality and 
elevates the role of perception, cognition, and language in 
shaping human experiences. At its core, it brings to light the 

Does beauty exist independently, or is it 
created through the conscious act of perceiving and labelling? 
This conundrum resonates with philosophical idealism, 
phenomenology, and cognitive psychology, all of which seek 
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observer in constructing experience. This discourse stands at 
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From a philosophical standpoint, the statement reflects 
elements of constructivism, where reality is not passively 
received but actively built by t
idealist school, particularly thinkers like George Berkeley, 
argued that existence itself is dependent on perception to be is 
to be perceived (Berkeley, 1710/2009)
phenomenologists such as Husserl (1913/1982) 
intentionality of consciousness, the idea that all perception is 
directed toward something and that our experiences are filtered 
through subjective awareness. Thus, the “beauty” of the rose 
does not merely exist in the object but is born in the i
between the object and the perceiving subject.
 
2.1 Phenomenology and Perceptual Intentionality
 
The phrase poetically encapsulates the transformative role of 
consciousness and perception in the construction of meaning 
and aesthetic experience. This experiential statement becomes 
the anchor point for a phenomenological and psychological 
exploration of perceptual intentionality
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From a philosophical standpoint, the statement reflects 
elements of constructivism, where reality is not passively 
received but actively built by the knower (Piaget, 1970). The 
idealist school, particularly thinkers like George Berkeley, 
argued that existence itself is dependent on perception to be is 

(Berkeley, 1710/2009). Similarly, 
Husserl (1913/1982) emphasized the 

intentionality of consciousness, the idea that all perception is 
directed toward something and that our experiences are filtered 
through subjective awareness. Thus, the “beauty” of the rose 
does not merely exist in the object but is born in the interplay 
between the object and the perceiving subject. 

2.1 Phenomenology and Perceptual Intentionality 

The phrase poetically encapsulates the transformative role of 
consciousness and perception in the construction of meaning 

is experiential statement becomes 
the anchor point for a phenomenological and psychological 
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phenomenology and increasingly influential in cognitive 
psychology and the science of consciousness. 
 
2.1.1 Phenomenology: The Primacy of 
Experience 
 
 Phenomenology, as established by Edmund Husserl, begins 
with the recognition that consciousness is always intentional; it 
is always “about” something. This notion of intentionality 
refers not to intention in the sense of will but to the 
directedness of mental acts toward objects (Husserl, 
1913/1982). When the subject states, “I looked at the rose and 
said, ‘Beautiful’,” the perception of the rose is not a passive 
reception of sensory data but an intentional act through which 
the object (the rose) becomes constituted in consciousness as 
“beautiful.” 
 
Phenomenology proposes a radical shift from objectivist 
realism to subjective experience, suggesting that the world 
appears to the subject through consciousness. As Merleau-
Ponty (1945/2012) argued, perception is not a mere 
photograph of reality but a lived experience mediated by the 
body and situated in a particular horizon of meaning. Thus, the 
beauty of the rose does not exist independently of perception 
but emerges through perception, through an intentional act of 
valuation. 
 
2.1.2 Perceptual Intentionality and Constitution 
of Meaning 
 
The concept of perceptual intentionality indicates that our 
sensory experiences are directed toward phenomena in a 
meaningful way. This implies a cognitive structure in which 
the perceiver is not a passive recipient of stimuli but an active 
interpreter who brings meaning to what is perceived (Gallagher 
& Zahavi, 2012). The moment the observer says “beautiful,” a 
value-laden meaning is attributed to the rose. The intentional 
act of naming transforms the perceived object, psychologically 
and phenomenologically, by constituting its essence as 
beautiful. This constitution is not a fabrication or hallucination 
but is grounded in embodied perception and cognitive 
affectivity. According to Varela, Thompson, and Rosch 
(1991), cognition is enactive; perception and experience are 
dynamically co-constituted by the organism and its 
environment. Therefore, the beauty of the rose is not merely in 
the object but in the relational matrix formed by the 
perceiver’s cognitive, emotional, and contextual engagement 
with it. 
 
2.1.3 Psychological Footings: From Subjectivity 
to Empirical Ground 
 
While phenomenology emphasizes subjectivity, modern 
psychology has increasingly sought to ground these insights in 
empirical frameworks. The cognitive psychology of aesthetic 
perception, for instance, recognizes that evaluations of beauty 
involve top-down processing, where past experiences, cultural 
background, and emotional states influence perception (Leder 
et al., 2004). When the subject calls the rose “beautiful”, this 
verbal attribution is shaped by schemas and affective responses 
that are psychologically traceable. Neuroscience supports this 
view through studies on the default mode network and 
affective valuation in the medial prefrontal cortex, which show 

that personal significance and beauty attribution are naturally 
instantiated (Chatterjee & Vartanian, 2014). Hence, the 
“becoming” of the rose’s beauty is not a mystical event but a 
psychologically and neurologically coherent transformation 
anchored in intentional perception and subjective meaning-
making. 
 
2.1.4 Interplay of Language and Reality 
 
Another crucial dimension of the discourse is the performative 
power of language. The utterance “Beautiful” is not merely 
descriptive; constitutive language here is a cognitive tool that 
solidifies perceived beauty. According to Searle (1969), certain 
speech acts, especially those imbued with affect and intention, 
have illocutionary force, meaning they perform actions rather 
than merely describe states. The statement “Beautiful” brings 
forth an aesthetic valuation into lived reality, shaping the 
object in consciousness. This aligns with the Sapir-Whorf 
hypothesis, which posits that language influences thought and 
perception. By naming the rose as beautiful, the perceiver is 
not only expressing an internal state but also reshaping the 
perceptual field, thus anchoring beauty in the very fabric of 
experience (Boroditsky, 2011). 
 
2.1.5 Philosophical-Psychological Synthesis 
 
 In synthesizing phenomenology and psychology, the said 
statement can be seen as emblematic of the co-creative nature 
of human consciousness. The rose, as a sensory object, is 
transformed not by the change in its materiality but by the 
intentional structure of perception, the emotional engagement, 
and the cognitive-linguistic act of naming. It highlights that 
reality, especially aesthetic reality, is not merely discovered 
but participated in an interplay of perception, emotion, 
cognition, and language. This discourse bridges the 
phenomenological insight that perception is always meaningful 
with the psychological understanding of how meaning is 
formed, confirming that beauty is not just seen, it is intended, 
constructed, and enacted. 
 

2.2 Aesthetic Idealism and the Nature of 
Beauty 
 
 The contemplation of beauty has long straddled the realms of 
philosophy and psychology. The statement encapsulates the 
interplay between perception, valuation, and meaning-making. 
This poetic utterance is deeply aligned with the principles of 
aesthetic idealism, a philosophical doctrine that posits that 
beauty is not a fixed attribute of the object but is constructed, 
activated, or even created through the observer’s mental and 
emotional engagement. Psychological science complements 
this discourse by analyzing how perceptual, cognitive, and 
affective mechanisms contribute to the experience and 
attribution of “beauty”. Together, they provide a unified lens 
through which beauty emerges as both a subjective judgment 
and an intersubjective reality. 
 
2.2.1 Aesthetic Idealism: Philosophical 
Foundations 
 
 Aesthetic idealism argues that beauty is not an inherent quality 
of objects but is constituted in the mind of the perceiver. 
Rooted in the German idealist tradition, thinkers such as 
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Immanuel Kant and Georg Wilhelm Friedrich Hegel 
emphasized that aesthetic experience is a function of human 
judgment and reason. Kant (1790/2000), in his Critique of 
Judgment, wrote that the perception of beauty arises from a 
disinterested pleasure, meaning that the observer perceives an 
object as beautiful without desire or utility, reflecting an a 
priori structure of judgment grounded in the faculties of 
imagination and understanding. Meanwhile, Hegel 
(1835/1975) extended this notion by asserting that beauty 
manifests when the material world reflects the ideal and when 
the physical form resonates with the spiritual essence or idea. 
Beauty thus becomes a realisation of the Absolute Spirit, 
apprehended through aesthetic consciousness. In this 
framework, the utterance “and it became beautiful” is not 
magical realism, but a reflection of dialectical transformation: 
the mind imposes order and value upon sensory input, 
elevating the rose from a mere biological entity to an idealised 
symbol. 
 
2.2.2 Psychological Perspective: Beauty as 
Constructed Experience 
 
 From a psychological standpoint, the experience of beauty is 
now widely understood as a neurocognitive and emotional 
construction, rather than a passive reaction to inherent 
qualities. Research in neurasthenics (Zeki, 1999; Chatterjee, 
2014) reveals that perceiving beauty activates brain regions 
associated with reward, emotion, and self-referential 
processing, particularly the orbitofrontal cortex, anterior 
cingulate, and default mode network. This supports the thesis 
that beauty is deeply entwined with subjective experience. 
 
Moreover, constructivist psychology suggests that meanings, 
including aesthetic judgments, are constructed through 
personal schemas, past experiences, and cultural conditioning 
(Neisser, 1976). When an individual labels a rose as 
“beautiful”, they are drawing upon internalised cultural-
symbolic frameworks of what constitutes beauty, often shaped 
by early exposure, personal associations, and social narratives 
(Reber, Schwarz& Winkielman, 2004). In addition, social 
constructivist theories of aesthetics argue that beauty 
judgments are embedded in language and discourse (Berger & 
Luckmann, 1966). The very act of naming, as in “and I said, 
‘Beautiful,’ is performative, shaping perception through 
linguistic framing. This resonates with Vygotsky’s (1978) 
view that higher-order functions, including evaluative 
judgment, are mediated through social language. 
 
2.2.3 Symbolic Interactionism and Aesthetic 
Attribution 
 
 The statement also exemplifies the principle of symbolic 
interactionism (Blumer, 1969), where meaning arises through 
interaction. Beauty, in this sense, is not a static property but is 
negotiated and affirmed through the interaction between 
observer and object. When the subject affirms the rose’s 
beauty, they engage in a dialogical act of mutual recognition 
between the self and the aesthetic stimulus. This attribution 
transforms perception, making beauty not merely seen but 
realised. This aligns with phenomenological psychology, 
particularly as explored by Maurice Merleau-Ponty (1962), 
who emphasised that perception is not a detached observation 
but an embodied, intentional act. Beauty emerges in the 

relation between subject and object, shaped by affective 
presence and existential context. 
 
2.2.4 Aesthetic Idealism and the Transformative 
Gaze 
 
The act of labelling the rose “beautiful” invokes the 
transformative power of the gaze. This suggests not only that 
beauty is in the eye of the beholder but also that beauty can be 
called into being through an attuned, appreciative 
consciousness. This phenomenon is described in positive 
psychology as the “broaden-and-build” effect (Fredrickson, 
2001), where positive affect expands cognitive and perceptual 
openness, allowing one to perceive more beauty in the 
environment. Furthermore, mindfulness studies support the 
claim that beauty becomes more perceptible when attention is 
focused and present. Brown and Ryan (2003) found that 
mindful awareness enhances aesthetic appreciation, as 
individuals notice subtle patterns, textures, and harmonies that 
might otherwise go unrecognized. The phrase “I looked at the 
rose and said, ‘Beautiful’, and it became beautiful” is more 
than poetic musing; it encapsulates the essence of aesthetic 
idealism and is validated by modern psychological findings. 
Philosophically, it reflects the idealist notion that the mind 
constitutes aesthetic reality; psychologically, it affirms that 
beauty is a dynamic construct arising from perception, 
cognition, emotion, and social language. This integrated 
discourse highlights the co-creative role of the perceiver in 
aesthetic experience. Beauty, thus, is neither wholly in the 
object nor entirely in the subject, but in the relational act of 
recognition, whereby a rose, upon being seen through the lens 
of idealistic consciousness, truly becomes beautiful. 
 

2.3 The Speech Act and Performativity 
 
 The declaration exemplifies the intricate interplay between 
language, perception, and psychological effect, rooted in the 
theoretical traditions of speech act theory and performativity. 
This assertion is not merely poetic but points towards a deeper 
ontological claim that reality can be shaped, or at least 
reframed, through linguistic utterance. To ground this 
philosophically and psychologically, we must turn to J. L. 
Austin’s speech act theory, Judith Butler’s extension of 
performativity, and psychological theories of cognitive 
appraisal and meaning-making. 
 
2.3.1 Speech Acts: From Description to Doing 
 
 In his foundational work, How to Do Things with Words, 
Austin (1962) distinguishes between constative utterances 
(which describe the world) and performative utterances (which 
do something in the act of being said). When someone says, “I 
name this ship the Queen Elizabeth”, or “I apologize”, they 
are not describing but enacting. Similarly, when the speaker 
says “Beautiful” while looking at the rose, the utterance can be 
understood as performative; it is not a report of beauty but a 
creative act of ascribing beauty. The speech act, in this context, 
does not merely reflect internal aesthetic judgment but 
constitutes the aesthetic value in the subjective experience. 
 
2.3.2 Performativity: The Power of Language in 
Constituting Reality 
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 Building upon Austin, Judith Butler (1997) expanded the 
notion of performativity to include the iterative power of 
discourse to produce that which it names. For Butler, identity, 
gender, and even psychological categories are not pre-existing 
entities expressed through language but are constituted through 
repeated performative acts. Transposed into the context of 
psychological perception, the utterance “Beautiful” becomes a 
formative performance that instantiates beauty in both the 
object and the subject’s perception. In other words, language 
has ontological force; it does not merely describe the world but 
shapes the experience of the world. 
 
2.3.3 Phenomenological and Cognitive 
Perspectives 
 
From a phenomenological standpoint, as articulated by 
Merleau-Ponty (1962), perception is not a passive reception 
but an active engagement with the world. When one says 
“Beautiful”, the gaze upon the rose is already imbued with 
meaning; beauty is not a property of the rose independent of 
perception but arises within the intentional act of 
consciousness. This correlates with constructivist theories in 
psychology, particularly those related to cognitive appraisal 
theory, where emotional meaning is assigned based on how 
one evaluates a stimulus (Lazarus, 1991). Thus, labelling the 
rose as “beautiful” feeds back into the emotional and cognitive 
circuitry, amplifying the perception of beauty through 
linguistic framing. 
 
2.3.4 Self-Perception, Suggestion, and Affect 
 
 Psychologically, the utterance can also be tied to theories of 
self-perception (Bem, 1972) and verbal suggestion. When one 
articulates “beautiful,” especially in a self-reflexive act, it can 
influence one’s own emotional state and cognitive biases. 
Dijksterhuis and Bargh (2001) note that priming and 
automaticity play significant roles in shaping perception and 
affect. Language can prime emotional responses, subtly 
altering the psychological appraisal of stimuli. Therefore, 
saying “Beautiful” may not only reflect beauty but generate it 
via cognitive-affective processes. 
 
2.3.5 Dialogic Interaction and Interpersonal 
Reality 
 
 Additionally, Bakhtinian dialogism (Bakhtin, 1981) sheds 
light on the relational aspect of language. Language does not 
exist in a vacuum; it is dialogic, shaped by past utterances, and 
oriented toward future responses. In this frame, the declaration 
“Beautiful” is not only a speech act aimed at the rose but also 
an invitation to others, even to oneself, in a reflective sense, to 
see the rose as beautiful. This has implications for social 
constructionist psychology, which posits that reality is co-
constructed through shared discourses (Gergen, 1994). 
 
2.3.6 Philosophical-Psychological Confluence 
 
Hence, the phrase “I looked at the rose and said, ‘Beautiful’, 
and it became beautiful” is not a mere metaphor but a psycho-
linguistic event grounded in both philosophical performativity 
and psychological constructivism. It suggests that language 
shapes perception, that naming is a form of knowing, and that 
emotion and cognition are entangled with linguistic expression. 

This discourse aligns with post-structural views that reject the 
objectivity of categories like “beauty” and instead understand 
them as emergent from interactions between the subject, the 
object, and the linguistic medium. 

 
3. Psychological Perspectives 
 
The statement “I looked at the rose and said, ‘Beautiful’, and 
it became beautiful” captures the essence of how human 
cognition and perception can shape reality, a phenomenon 
deeply embedded in psychological inquiry. This statement 
suggests that the observer’s subjective interpretation imbues 
the object with a certain quality, in this case, “beauty”. From a 
psychological standpoint, this can be understood through 
several theoretical lenses, including constructivism, 
phenomenology, cognitive psychology, and positive 
psychology. 
 
3.1 Constructivist Perspective 
 
 Constructivism in psychology posits that individuals actively 
construct their reality based on experiences, perceptions, and 
mental schemas (Piaget, 1952; Vygotsky, 1978). When the 
observer labels the rose as “beautiful,” this act of naming is not 
a mere description but a construction of a new psychological 
reality. The meaning of “beauty” is conferred upon the rose 
through the observer’s interpretive framework. Thus, beauty is 
not an intrinsic property of the rose but a construct of the mind, 
shaped by prior knowledge, affective states, and cultural 
meanings. As Bruner (1990) noted, “Reality does not exist 
independently of the mind; it is constructed through symbolic 
processes.” 
 
3.2 Phenomenological Perspective 
 
 Phenomenology, especially as articulated by Edmund Husserl 
and later explored in psychology by thinkers such as Carl 
Rogers, emphasizes subjective experience as the core of 
human understanding. The perception of beauty arises not 
from the object itself but from the intentional act of 
consciousness directed toward the object (Husserl, 1931). 
From this perspective, the rose becomes beautiful in the 
moment of the observer’s conscious recognition of its beauty – 
a lived, subjective experience rather than an objective truth. 
Carl Rogers (1961) similarly emphasized the importance of 
personal meaning and congruence, stating that perception 
shapes reality and that an individual’s experience is the basis 
of psychological truth. 
 
3.3 Cognitive Psychological Perspective 
 
 Cognitive psychology explores the internal processes that 
influence how we perceive and interpret stimuli. The 
evaluation of the rose as “beautiful” is a result of cognitive 
appraisal, involving attention, categorization, and emotional 
valuation (Lazarus, 1991). This appraisal is influenced by 
memory, expectation, and personal significance, showing that 
cognition does not merely record reality but actively filters and 
frames it. Cognitive schema theory (Bartlett, 1932; Rumelhart, 
1980) also explains how individuals apply learned frameworks 
to interpret new information. If the observer holds a schema in 
which roses symbolize love or peace, the cognitive application 
of “beauty” becomes almost automatic. 
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3.4 Positive Psychological Perspective 
 
 The statement can also be examined through the lens of 
positive psychology, particularly about the role of positive 
perception in enhancing subjective well-being and reality 
construction. Seligman and Csikszentmihalyi (2000) 
emphasized that focusing on beauty, gratitude, and 
appreciation can elevate mental states and lead to flourishing. 
By labelling the rose as beautiful, the observer not only alters 
the perception of the object but also influences their emotional 
state, reinforcing positive affect and psychological resilience. 
Moreover, Fredrickson’s (2001) broaden-and-build theory of 
positive emotions posits that positive emotions broaden 
cognitive and behavioural repertoires and help build enduring 
personal resources. Thus, recognizing beauty in the mundane 
can have long-term psychological benefits. 
 

3.5 Social Constructivism and Language 
 
 From a social constructivist viewpoint, the statement also 
underscores the performative power of language in shaping 
both perception and shared meaning (Berger & Luckmann, 
1966). Language does not merely describe reality; it creates it. 
The utterance “beautiful” transforms the rose through an 
intersubjective process, aligning with Vygotsky’s (1978) idea 
that higher psychological functions develop through social and 
linguistic mediation. Furthermore, studies in narrative 
psychology suggest that the way people narrate their 
experiences using emotionally laden or value-driven language 
can alter both memory and emotional responses to those 
experiences (Bruner, 2002). 
 

4. Conclusion 
 

The discourse, “I looked at the rose and said, ‘Beautiful’, and 
it became beautiful”, reveals the profound interplay between 
perception, cognition, and emotional meaning-making, 
emphasising that beauty is not solely an inherent attribute of an 
object but also a construct of human consciousness. From a 
philosophical standpoint, this aligns with phenomenological 
traditions, which assert that subjective experience gives reality 
its form (Merleau-Ponty,1945/2012). Psychologically, the 
perception of beauty is shaped by cognitive appraisals and 
emotional states, suggesting that the observer’s inner world 
transforms the object perceived (Leder et al., 2004). This 
reflection supports the theory of constructivist psychology, 
which posits that individuals actively construct meaning from 
sensory inputs (Kelly, 1955). In the act of labelling the rose as 
“beautiful”, the observer not only ascribes aesthetic value but 
alters the experience of the rose itself through affective and 
cognitive filtering mechanisms (Gross, 2002). Empirical 
studies in neuroaesthetics further validate this dynamic, 
showing that areas in the brain responsible for reward and 
emotion, such as the orbitofrontal cortex, are activated when 
individuals engage with self-appraised beauty (Ishizu & Zeki, 
2011). Moreover, the statement reflects a kind of self-fulfilling 
aesthetic prophecy, where affirming positive qualities leads to 
greater experiential richness and well-being (Fredrickson, 
2001). This underscores the reciprocal relationship between 
language, thought, and perception, a triad central to both 
Vygotskian and post-structural psychological theories 
(Vygotsky, 1986; Gergen, 2009). In conclusion, this 
philosophical and psychological reflection invites us to 
consider the transformative power of human perception, not 
merely as a passive reception of external stimuli but as an 

active force capable of shaping reality. The utterance 
“Beautiful” does not merely describe the rose; it animates it 
through the lens of subjective reverence and psychological 
significance. Such insights reinforce the scientific grounding of 
aesthetics within human cognition and affirm the enduring 
truth that beauty, as much as it is seen, is also said into being. 
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